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Companies

Jeff Fugler - CEO - The Charlotte Street Agency

“We have regularly taken on interns via Graduate Coach and have always
found them to be of the highest standard. One advantage of hiring via
Graduate Coach is that in every instance we have found them ready to hit
the ground running. We have had no need to train them further. We have
literally been able to throw them in the deep end.”

“The money we have saved as a business this way has been considerable,
never mind the saving in time as well. We would have no hesitation in recom-
mending their services to any parent or Graduate.”

“In fact, I have sent two graduates to them for Coaching, so impressed have |
been with the quality of coaching they receive.”

Ben Norton - Commercial Director - ICP
“| would have no hesitation in recommending Chris and Graduate Coach for
any organisation.”

“Given a short lead time and a skeletal project outline Chris quickly provided
two well-briefed young graduates that possessed the 1Q/EQ you hope for.
They and he were a pleasure to work with and | would have no hesitation in
recommending Chris and Graduate Coach for any organisation seeking intel-
ligent, capable and diligent interns - excellent service.”

Jeremy Prescot - Deputy Chairman 2112 Communications

‘| have known Chris as a business colleague and friend since 1976 when
| joined what was then the best advertising agency in the UK - Collett
Dickenson and Pearce (CDP).”

“Chris was my first manager there and | worked closely with him for the next
twelve years. During that time (and since) he has always demonstrated many
qualities. He is inspiring, diligent, clever, creative and very loyal to everyone
with whom he works. Above all, he has extraordinary drive to succeed for
himself and all his clients.”

“When my son needed mentoring because he had no idea what career he
wished to pursue, | had no hesitation in asking Chris to help him. He sug-
gested opportunities, coached him, helped him create an effective CV and
helped him to get and prepare him for interviews, and finally helped land a
really good job.”

“I heartily recommend Chris and Graduate Coach.”



Graduates

Mark S

“I worked with Chris after finishing university and he’s able to provide great
insight when it comes to navigating the job market and finding a position
which suits your interests. | currently work in marketing and Chris was instru-
mental in helping me find a position and provided great support, in terms of
his own experience in marketing, once | had started the position. I'd highly
recommend Graduate Coach.”

Sophie
“He helped me hone my interview technique.”

“Chris was a great help when | was looking for a job once completing my bar
exams. He helped me hone my interview technique as well as allowing me
to create a CV that demonstrated my skills in an effective manner. Overall, a
wonderful experience.”

Simon
“With his help | refined my interview skills.”

“Chris is an excellent coach. Working with him was a real pleasure because |
could sense his passion and enthusiasm for what he does. With his help I re-
fined my interview skills and my first interview, after only one week with him,
was a huge success. Due to his extensive work experience and unigue in-
sights in the field of marketing, he could give me a lot of good advice on how
| can stay on top of my industry.”

Susan

“..the most helpful thing was the ability and confidence that | was given to
answer the hundreds of competency questions that | encountered at phone
interview, assessment days and final interviews.”

Alex

“I would recommend Graduate Coach to anyone looking to receive coaching
as a graduate, something that is not easy to find, with such relevance and
quality.”

Emma J
“Thanks to Chris' years of advertising experience... he was able to advise me
on the best approach.”

Alex A

“Chris Davies is sparklingly intelligent, and sharply perceptive. He has a bril-
liant knack for understanding the talents and drives of others (which they
themselves might not know) and the experience and know-how for getting
that first foot in the door.  would urge anyone who is feeling lost since leaving
education to pick up this book. You may be surprised at where it takes you.”
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Foreword

| have huge admiration and respect for Chris for writing this
book. Admiration for his desire to offer something back to
the next generation of graduates and new employees — our
future. Respect, as it takes courage and great dedication to
put down in words the wisdom and experience built up over
a long, at times arduous, but certainly successful career.

| have known Chris for 20 years, having stumbled upon him
running one of the first ever CRM agencies, breaking new
ground, setting new agendas. This, as | learnt, would become
a common theme in his career and life. It was clear on first
meeting Chris that he was not only a sharp business leader
but he cared about his people, his clients and his friends. He
was selfless in offering help, coaching and guidance to them.
| see so much of this in the pages of this book.

| am also grateful to have had the chance to digest this im-
mensely useful book, and to pass it on to my two eldest sons,
one of whom is in his second year of university, the other
about to embark into university life. | feel they are better pre-
pared for what lies ahead having read this, and | feel a better
parent for having been able to share it with them.

Thanks, Chris.
Jon White
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INntroduction

Chris asked me to write this introduction not only because
we've known each other since working together during the
1980s, but more importantly because of the sheer number of
graduates I've personally interviewed and hired.

It was so much easier for our generation: fewer graduates,
more jobs, much less pressure. Thus, | always give graduates
a sympathetic hearing, yet often feel let down.

And why is that? Because contrary to what most students
might believe, the time to start preparing to get a decent,
graduate-level job isn't when they leave university. It's when
they arrive. The Student Book sets out that preparation in
detail.

To prepare, you need to know what's most important to an
employer. What's important to me as the owner of a small
vibrant advertising and brand development agency is that,
firstly, I want the cleverest, most talented people | can get.
Numerate, literate, creative, resilient, hard-working, eager
to learn and with good people skills. (Nothing difficult there
then!)

In return for a (sadly) modest salary, the trade-off is that they
receive outstanding hands-on learning and experience very
quickly. Little wonder then that after a couple of years they
typically get brilliant jobs at great agencies, brushing aside
their competitors who've done time on the usual ‘graduate
training scheme’ at some large agency.

Xiii




Introduction

In the last decade or so most, if not all, hires have been second
jobbers (who've chosen to start a new career in advertising)
simply because so few graduates have any workplace skills or
experience. Interestingly, whilst we've also taken numerous
graduate interns, many from Chris, we're never approached
by undergrads for an internship. That leaves you at a great
advantage if you will follow the advice Chris gives in this book,
and find yourself an internship while you are still at university.

On the topic of taking advice, please also wake up to just how
competitive it is out here. It really is a numbers game. In the
last 30 years, my agency has been on the receiving end of
some 15,000 CVs, interviewed around 500 graduates and
employed about 30. We get around 500 CVs every time we
advertise for a graduate, and now interview a maximum of 12
for each position. The whittling down process must be brutal.
Bad degree, bad grammar or spelling, bad English, and you
don't even get close to making the first cut. By now you're
maybe one in 100. Only then do we even look closely at your
CV.

Again, do as Chris says and tell us clearly and succinctly why
you should even make the short list. During the interview,
make sure you know what you're talking about and be aware
that you can't pull the wool over the eyes of an employer ex-
perienced in carrying out hundreds of interviews. And if | ever
have to ask another interviewee why they chose not to look
at our website first...

| know it's a bore having to prepare for getting a job whilst
you're focused on getting a degree and enjoying university
life. But if you don't do it, you won't get a decent job: one of
your many competitors will.

Have a great time at university, by all means, but make sure
you get a good degree and prepare for getting a good job, so
can you also have a great life after.
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The Student Book will help you. It is a step-by-step guide that
will not only teach you how to acquire work after you leave full
time education, but how to acquire the skills you need to get
that job before you leave university. It will help you acquire
the nine essential skills that employers look for in those they
seek to employ. It will ensure that you understand these skills
and how to express them clearly on a CV and cover letter,
or job application form. It will prepare you for the competi-
tion you will face from other candidates, and show you how
to outshine it. Crucially, it will teach you how to demonstrate
beyond doubt to potential employers that you possess these
skills.

It's impossible to stress enough how important these skills
are, so study this book with care. Doing so will make all
the difference between getting a dream job or joining the
many thousands of graduates who end up languishing in
non-graduate-level jobs each year.

Jeff Fugler
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Chapter 1
How Hard Can it be to
Get a Graduate Job?

Surely it can't be that hard to get a job after
graduation?

Oh vyes, it can. Every year, thousands of university leavers
struggle to find graduate-level jobs. In fact, figures for 2017
show that 47 per cent were still searching for graduate-level
jobs two years after graduation. Imagine that. Twenty-four
months of job applications, twenty-four months of disap-
pointments. Most of these graduates were what is described
as'under-employed’. In other words, to make ends meet, they
were reduced to doing jobs that didn't require their hard-
earned university qualifications. Which surely defeats the
object of going to university in the first place?

There is something very important you need to understand
about the graduate market, something that will make all the
difference to your success in getting a graduate-level job. It is
competitive so you must be ready to go head-to-head. But it
is also lucrative: as a young person with fresh ideas, energy,
and years ahead of you, you are in demand. Because of this,
most top firms offer internships and graduate programmes
but, at the start of each graduate recruitment cycle, most of
these employers take on graduates who have performed well
during these programmes. This means that there are fewer
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graduate jobs left available for those who are not already
doing work experience with these firms. | often come across
graduates who have their hearts set on one or two top em-
ployers, and while a person must aim high, it is not realistic
to think you are going to get a look in at one of these compa-
nies if you don't have the skills, attributes and experiences to
match or rival those who already have one foot in their doors.
This doesn't rule out the prospect of winning a position with
the employer of your dreams, but you need to think smart
and cast your net widely to develop the skills and experience
you need wherever you can get them. That is if you want a
graduate-level job.

So, what is a graduate-level job? A graduate-level job can be
defined as follows: one that pays a good salary, makes proper
use of a graduate’s qualifications and skills, allows devel-
opment, and provides the learning to develop the skills for
self-advancement. That's the sort of job every graduate wants
- but not the sort many end up with.

But why is that? Why is it so hard to get a graduate-level job?
| can tell you why: because no one has ever properly taught
you how to. Yes, we talk about how to write a great CV, we
talk about how to write a good cover letter, and we talk about
making a good impression at an interview. But no one - that's
right, no one - has ever pulled together all the steps in a
single place as clearly as The Student Book. No one has ever
clearly explained that you must acquire the following five sets
of key skills, attributes and experiences:

1. You must have lots of relevant work experience (covered
Chapters 2 to 4).

2. You must know what type of job suits you (covered in
Chapter 7).

3. You must know how to demonstrate the nine employabil-
ity skills on your CV (Chapter 6).




How Hard Can it be to Get a Graduate Job?

4. You must be familiar with the key psychometric tests (cov-
ered in Chapter 7).

5. You must know how to interview well (covered in Chapters
5to 7).

If you lack any of these five sets of key skills, attributes and
experiences, no employer will offer you a graduate-level
position. And why do | care so passionately that you get one?
Because even after years of coaching thousands of gradu-
ates to help them get the type of job they want I'm still moved
by the lightbulb moment. That's the moment during a coach-
ing session when the penny drops and a person begins to
understand why, interview after interview, they've been get-
ting nowhere. Now they feel hope, naturally. Because a grad-
uate-level job means a career that is satisfying and rewarding.
One that makes full use of your strengths and saves you from
having to spend the rest of your working life paying off the
debt of your university education, which, for most graduates,
averages around £50,000. Young people are saddled with
more debt than ever before when they graduate. Is it any
wonder that, according to The Times, one in every seven stu-
dents is worried sick about it? That's why | wrote this book, be-
cause after all you've invested, graduate under-employment
is a scandal and graduate-level employment is the only type
you deserve.

If someone said they had the key to how to get a gradu-
ate-level job you would want to lay your hands on it, wouldn't
you? Well, that's what you are holding in your hands right now.

How | landed my first graduate job

Although, when | graduated it was much easier to get a job,
it was very difficult to get a great one. So, | understand the
many frustrations that today’'s students go through.

This is my story of how | eventually cracked it.
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| was studying Biology at the then Woolwich Polytechnic in
London (now the University of Greenwich). I hated my course
almost from the day | started when it became apparent that
| would have to spend every afternoon in the labs. Being
dyslexic and always impatient (still am!) was a disastrous
combination for me. | loved and still do the theory side of
the subject but hated the endless afternoons of lab work. |
started skipping off and became interested in Student Union
activities. | joined the Student Rag Week (look it up if you don't
understand the term) committee and somehow found myself
elected to run it. I was 18 and in charge of 35 students most
of them third years. The Week turned out to be a big success
(we raised lots of money for charity and created the world
kissing record amongst other mad things).

Of course, my academic studies suffered and | just scraped
my exams. However, | had come to realise that | could lead
teams of people. During my two subsequent years | ran many
Student Union activities, such as booking the bands (loved
that!), chairing the bar committee (loved that too!) and finally
was elected to become the first ever Student representative
on the Board of Governors at the Poly.

However, by now time was running out and I had to get a job.
In my final year, | was in Halls and the student in the room
next to me began to fascinate me, because he never seemed
to do any work.

| discovered that he was studying Marketing. | had no clue
what Marketing was but he lent me his key textbook Kotler
on Marketing (still published today, although now it's the 15th
edition).

| read it and immediately became fascinated. Marketing
seemed to me to be common sense (it is!) especially if you
had worked in shops as | had. Identify your best customers,
look after them and try to find more like them is @ maxim as
true today in this digital age as it was back then.




